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Frageformular for Marknadsanalys pa SCA skogsprodukter
september 2002

For att kunna utveckla var service annu mer, skulle jag vara tacksam for er asikt.

1 2 3 45
Svara genom att fylla i, Aldrig [ | Ix] [ |Ald
samt skriva nedanfor nar skalan saknas

"MarketWise” (innehaller
marknadsstatistik)

Hur finner du tillgangligheten av Ingen till- Full till-
marknadstatistik/”"MarketWise"? ganglighet ganglighet
http://marketinfo.graphic.sca.se/marketinfo/?

Tycker du att de "uppdaterade Inte alls Alla
kartlaggningarna” &r relevanta?

Ar de lattforstaeliga? Intealls | | [ | | |Ala
Hur ofta anvander du och/eller din Varje dag
sekreterare marknadsanalyser?

Veckovis

Manadsvis

Sallan

Aldrig

Nagra forslag pa att vidare utveckla hemsidan?

CEPIPRINT

Hur tycker du att den manatliga For kort For lang
sammanstallningen av statistik fran
CEPIPRINT &r?

(skickat via post varje manad)

"Dagsnyheter"” skickat via E-mail

1 2 3 45
Nar f&r du informationen? Forsent | | | | [ |Altiditid
Hur tycker du att mangden av information  For mycket For lite
ar?
Ar informationen relevant? Aldrig [ | | [ [ |Ald
Ar det hog kvalitet p& informationen? Aldrig [ [ | [ [ |Ald




Nagra forslag pa forbattringar pa var service av "dagsnyheter”?

Ad-hoc fragor fran dig

Hur ar respons - tiden?

Hur tacker vi dessa amnen ?

Global utblick av marknadsinformation
Mediatverblick och prognoser
Dagsnyheter i var industri
Ekonomiska indikatorer och prognoser
Kunders utveckling

Konkurrenters utveckling

Mergers and Acquisitions

CEPIPRINT prognoser

Sista anvandningsanalys

Potentiella omraden att utveckla? Andra

kommentarer

Fast

For lite

For lite

For lite

For lite

For lite

For lite

For lite

For lite

For lite

| [ [ | [Slow

|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
|:|:|:|:|F6r mycket
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Questionnaire re Market Analysis at SCA Forest Products September 2002

To further develop our service to you | would be gr  ateful to have your opinion.

12345
Please answer by filling in, Never .... Always
and by writing below when the scale is missing
MarketWise
How do you find the access to Market Wise No access [[D:D Full access

http://marketinfo.graphic.sca.se/marketinfo/?
Do you find "updated charts" relevant? None D:I:Dj All

Are they easy to understand? None [[D:D All

How often do you and/or your secretary use MarketWise? Every day
Weekly
Monthly
Seldom



Any suggestions on how to further develop the home page?

CEPIPRINT

How do you find the monthly summary of CEPIPRINT statistics?

(sent by mail every month)

"Daily News" sent by e-mail

When do you get the information?

How do you find the amount of information?

Is the information relevant?

Is the information of high quality?

Any suggestions for improvements of our "Daily News" service?

Ad-hoc questions from you

How is the response time?

How do we cover these subjects?
Global market information outlook
Media outlook and forecasts

Daily News in our industry
Economical indicators and forecasts
Customers' development
Competitors' development

Mergers and Acquisitions
CEPIPRINT forecasts

End-use analysis

Potential areas to develop? Other comments?

Never

Too short

Too late

Too much

Never

Never

Fast

Too little

Too little

Too little

Too little

Too little

Too little

Too little

Too little

Too little

L

[ [T T [ Jrootong

12345
Always in time

[ LT T T Jroosite
LT [T Jaways
[T T T Jaways

[T T T [ Jsiow

[[D:D Too much
D:I:Dj Too much
[[D:D Too much
Dj:ljj Too much
D:Djj Too much
[[D:D Too much
D:I:Dj Too much
[[D:D Too much
D:I:Dj Too much






